
Guidelines to write a blog 

Creating engaging and effective blog posts requires following a set of foundational 

principles. These guidelines ensure clarity, consistency, and quality in your writing. 

1. Understand Your Audience 

• Identify who you are writing for (age, interests, profession). 

• Understand their needs, questions, and pain points. 

• Adjust your tone and style to suit the audience (formal, casual, or conversational). 

2. Choose a Relevant and Engaging Topic 

• Select topics that resonate with your audience’s interests. 

• Use tools like Google Trends, Answer The Public, or social media for inspiration. 

• Focus on solving a problem or addressing a trending issue. 

3. Create a Compelling Title 

• Keep it short, clear, and intriguing (6–12 words are ideal). 

• Use action words and keywords to improve SEO. 

4. Write Author Name 

• Add your name after the title of the blog. 

5. Add Visual 

• Insert one image related to the title of the Blog. 

• Download the picture from free and open access platforms.  

E.g., pexels.com, pixabay.com, shopify.com, stocksnap.io or AI Generated. 

• Use white space and clean formatting to enhance readability. 

• Highlight important points with bold or italic text. 

6. Structure Your Blog  

Main Body (Divided into Sections) 

• Use subheadings to break down the main content into smaller, digestible sections. 

Each section should focus on a specific point. 

• Wordcount should be min. 700 up to 800. 

a) Background/Context 

• Provide relevant background information or context about the topic. 

• Explain why the topic matters. 

b) Key Points/Arguments 

• Present the main points or arguments with evidence or examples. 

• Use bullet points, numbered lists, or tables for clarity if needed. 

• Support your claims with data, statistics, quotes, or references. 

7. Proofread and Edit 

• Free from Artificial Intelligence.  

• Similarity Index should be less than 19%. 

• Check for spelling, grammar, and punctuation errors. 

• Simplify complex sentences for readability. 

• Verify facts, citations, and data. 



• Read aloud to ensure the content flows smoothly. 

8. Author Biography 

• Include a short paragraph (4-5 lines) about the author at the end, highlighting their 

expertise or background. 

For Example: 

“John Doe is a seasoned content strategist and editor with over 5 years of experience in digital 

publishing. Enthusiastic about storytelling and audience engagement, he specializes in curating 

compelling blogs that inform and inspire. John is dedicated to mentoring writers and driving 

meaningful conversations through impactful content.” 

9. Author Picture 

• Insert you own picture in good pixels for publication on the website. 

Quick Checklist for Blog Writing 

☑ Target audience identified.  

☑ Clear and engaging title. 

☑ Well-structured introduction, body, and conclusion. 

☑ Proper use of headings, subheadings, and visual. 

☑ Proofread for clarity and errors. 

☑ Free from Artificial Intelligence  

☑ Similarity Index is less than 19%. 

☑ Author Biography 

☑ Author Picture 

Types of Blogs 

1. Business blogs  

2. Education blogs  

3. Fashion blogs  

4. Finance blogs  

5. Food blogs  

6. Guest posting blogs  

7. Health and wellness blogs  

8. Parenting blogs 

9. Parenting blogs  

10. Political blogs 

11. Sports blogs  

12. Success (story) blogs  

13. Technology blogs  

14. Travel blogs 


